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These materials are copyrighted and are provided to you via Tara Butler Floch, a Certified Ambassador of The Archetype Alignment Grid™. 

Tara Butler Floch has been trained and licensed in order to use these materials. To inquire about purchasing a license, please visit 

http://budurl.com/getcertified

We want to make sure you understand what is expected of you and how things work. You do not have the right to reprint, reproduce or resell the 
contents of these materials, including written works, audio and video, including giving it away, selling it or sharing it. You may not use any of these 

materials in a book, video or any other media without first becoming certified, which requires training. 

You may not use these materials or concepts as a tool with your clients, in your marketing or in any of the media or content you use in your 
business, or in any type of workshop, seminar, class, talk or training unless you go through our certification training and/or purchase a license. 
If you wish to do this, you may inquire about becoming certified or purchasing a license by contacting the originator of The Archetype Alignment 

Grid, Beth A. Grant, at her web site, http://www.truthandconsciousness.com.

You may refer interested parties to request a free Archetype Alignment™ Kit by going to our website here:

www.broadviewcoaching.com 

Copyright © 2013-2015 Moongazer, Inc. dba Truth & Consciousness™

All rights reserved. 

Disclaimer and/or Legal Notes. The information presented herein represents the view of the author as of the date of publication. The author 
reserves the right to alter and update her opinion based on new experiences and conditions. The publication of this material is for information 

purposes only. The person reading/viewing/listening/applying the material is responsible for his or her own life, business, results and own choices. 
Examples given in this program are purely examples and should not be construed as promises of a certain outcome. Every participant will have 

unique results, and absolutely no guarantee of a result is given whatsoever. This material should in no way be construed as business advice. It is 
purely intended as information that the reader/listener may or may not find useful in his or her own situation. While every attempt has been made 

to verify the information provided in this material, neither the author nor her affiliates/partners assume any responsibility for errors, inaccuracies, or 
omissions. Any omission of credit toward people or organizations is unintentional.
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Welcome to the Quickstart Program 

I am excited to share this amazing content with you.  I hope it is life changing for you, the way 
it was for me!  

As a business coach and mentor, myself, I had worked with many different business coaches 
and often felt in huge conflict with their recommendations.  I had several launches of 
programs where I followed their exact advice and got mediocre and sometimes downright 
terrible results.  I was working hard, spending a lot of money on mentorship, and still felt like 
I was treading water.  

When I discovered the Archetype Alignment Grid and Beth Grant’s work, it opened my eyes 
and made me realize that my instincts (that I stopped following in lieu of the advice given to 
me by my Guru Star coaches) were right and that building a sustainable coaching practice 
was not only possible, but probable.   

As a Conversational Truth Guide, I am passionate about helping other Truth Guides build 
authentic, sustainable, prosperous practices in a way that honors their Archetype.  80% of 
coaches are conversational truth guides, but 90% of the business coaches and mentors and 
the training they offer, are Guru Stars.  I’ve had dozens of clients who have found me after 
working with Guru Star coaches who realized that their businesses weren’t thriving because 
they were following the wrong rule book.  What works for Guru Stars rarely works for Truth 
Guides.  As you dive deep into the program, you’ll probably understand why!    

I’m thrilled to offer coaches ways to build their businesses that honors them and feels 
authentic to who they are and who they want to be.   I use values exercises, compelling 
purpose exercises, in-depth intake sessions and the Archetype Alignment Grid to help create 
a filter for my clients to make decisions about their business.  At the heart of it, when we 
honor ourselves, the world responds!  

I hope this helps you create your own filter to make smart, resonant decisions for your 
business!

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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Welcome to the Real You 
We say “welcome to the real you” because that’s the key to everything you want to create 
in your business (and your life, for that matter). You’re about to discover how aligning your 
business choices with who you are can make things easy in your business. 
Being yourself is where it’s at. It’s what causes people to want to buy from you, and it’s what 
causes things to flow easily, allowing you to work less and earn more. It’s what allows you to 
look forward to work and even to making offers to potential clients.

When you are not being yourself, you are creating a disharmonious situation, much like a 
clashing chord on the piano might sound. When you are fully yourself, it’s like beautiful music 
to your buyer’s ears.

Once you find your archetype(s) on the Archetype Alignment Grid and make choices that are 
aligned with that, you’ll have freed yourself from falling into these traps:

• Spending money on marketing programs and tools that will never work for you, simply 
because they weren’t built for you.

• Feeling bewildered about why when you’re doing everything right, no one is buying.

• Hiring the wrong coaches and consultants, who just don’t “get” you.

• Feeling like there is something wrong with you. 

So, first off, let me say loud and clear: There is nothing wrong with you. You are capable, 
brilliant, and hereby liberated to create a business where you self-express and you forge a 
path that works extremely well for you.

You may have to unlearn a few things, and you may have to tweak a few things, but here’s the 
best part: No more trying to be someone you’re not. No more trying to solve the big mystery 
of marketing, where you keep putting yourself out there and no one responds. People need 
what you offer. You’re about to discover your Archetype Alignment, and it’s going to rock your 
world.

You are capable, 
brilliant and hereby 
liberated to create a  
business where you 
self-express and 
forge a path that 
works extremely well 
for you.

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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The Archetype Alignment Grid is designed to help you align two crucial elements within you 
that cause the responses you get in your marketing:

1. Your Natural Style of providing solutions and connecting with people, and

2. Your Personal Persuasion Power™, which is the natural way you influence others, 
whether it’s your family, your friends, your child’s teacher or your customer.

Here are some tips for finding your place on the Grid. 
• Look for the traits you have RIGHT NOW, not who you wish you were. We are all 

works in progress, but it’s important to look at who you are and how you act and feel 
right now in determining your archetype.

• You will probably fall into several boxes. It’s really important that you narrow yourself 
down to no more than four boxes with two boxes as primary. The other one or two 
boxes will factor into your marketing plan, but they will be secondary as you make 
your decisions. Making note of other boxes you can relate to is great, but prioritize 
how much they truly reflect your nature. This is all about getting down to your TRUTH.

• Don’t get hung up on one trait and reject the entire box. Look for the overall match.

• If you can’t find an exact match, pick the one that feels closest. A great way to 
narrow it down is to think about the people in the marketplace you most relate to — 
those who you feel you are most like, where you relate to their personality, approach, 
traits or talents. Then ask yourself, “What box do I think they are in?” (Again, don’t 
analyze based on who you aspire to be, but who you actually are.)

In this program, you’ll find a blank Grid + the traits for each box. Keep in mind, these are 
the most important traits, but are not all-inclusive. 

Your archetype is 
an alignment of 
your Natural Style 
(your personality 
and natural way of 
providing solutions) 
+ your  Personal 
Persuasion Power 
(your natural way of   
influencing others).

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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Your entire marketing plan will be based on where you are on the Archetype Alignment Grid, 
so it’s imperative that you get this right. Once you do, you’ll save yourself lots of money, and 
months, if not years, of time and frustration trying to figure out this marketing thing.

Aligning with Your Audience & Customers

Included in this material, you’ll also find my top picks for marketing strategies for every box 
on the Grid. These are not necessarily my personal favorites, nor even necessarily ones 
we think reflect the way things should be, but the ones that tend to work best for each 
archetype. It’s really important to see that it’s not necessarily which marketing vehicles you 
use, but how you use them that counts.

For instance, video can be a great choice, but for Compelling Creative people, a voiceover 
video (with graphics and slides focused on statistics, your artwork or your cutting edge 
concepts) might be far more effective than a face video. The reason is that the content, 
idea or talent is the primary attractor, not your looks, voice or personality. Whereas for a 
Charismatic person, face video would be far more effective, where people can experience 
the person’s energy, confidence or charm.

You’ll also find real-world examples of people who align with the archetype of each box, 
and examples of occupations for each box. Obviously, this isn’t an all-inclusive list, but just 
a sampling to give you an idea. We’ve chosen businesspeople, folks in the arts, as well 
as celebrities, so that you can relate the box to people’s personalities, and how people 
perceive them vs. other people.

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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If you need help, you can apply for a free consultation with me or one of my trained 
coaches. Visit this link to submit an application. We’ll be in touch with your next steps. 

You’ll leave the session with: 

• Your primary Archetype Alignment box (and secondary boxes, if applicable) 
identified.

• Custom feedback on why your biggest challenges are happening and how to start to 
fix them.

• Marketing strategies and ideas based on what the session reveals.

• Clear next steps to help close the gaps between where you are and where you want 
to be

Get started by applying today! 

Get started by applying today! 

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
http://broadviewcoaching.com/businessbreakthrough/
http://broadviewcoaching.com/businessbreakthrough/
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Enjoy these materials, and 
remember, always be yourself!
For information and resources on the Grid and how to apply 
it, please visit: www.broadviewcoaching.com 

If you’d like to learn how to use the Grid with your clients, you 
may learn about how to become certified at: 
 www.broadviewcoaching.com

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
http:// www.broadviewcoaching.com
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How to Use the Information in this Program 
You’re probably wondering how you can maximize the ways that you can use the information 
you’re going to get in this program. The first piece in this program is the blank Grid. The blank 
Grid is there for you to use as a resource as you make decisions in your business day-to-day. 
It’s to remind you about where you are and about the different types of marketing that’s out 
there, so that you can make sure you’re making decisions in your business that are aligned with 
who you are. 

We’re going to go through the basics of this grid, just as a reminder, so you can make sure 
you’re very clear on what each part of the Grid is about. The columns on this grid are your 
Natural Style. That’s the Natural Style that you approach your business in, and it’s the Natural 
Style that you provide your content or your solution to your buyer in. There are four types.
The first type is the Guru/Star. A Guru/Star has what I call an “I Know Best” approach. It’s kind 
of like if you were providing a solution in the personal development industry, for instance, you 
might take the approach: “Listen, buyer — you have a problem, I have the solution. I have a 
program that’s going to solve that for you. So if you just do what I tell you to do, you’re going to 
get the result that I’m promising you.”
This is a very different approach from a Truth Guide, who generally has a “You Know Best” 
approach. This means, “Client, nobody knows what is best for you better than you. I am an 
expert, and I’m going to take you through a path to growth, but ultimately, you are the one that 
knows best, and you need to make the choices that are right for you.”
A Guru/Star tends to market a promise for something. It could be an implied promise or a 
blatant promise. A Truth Guide tends to market a way that someone can have a deeper 
connection or a path to something better.
The third column is called Connector. A Connector is like a bridge between somebody who 
needs something, and another person or someone else’s solution. For that reason, we say that 
a Connector has a “They Know Best” approach, which means somebody else has the right 
solution for this buyer, and I’m going to connect that person. A Connector just naturally loves 
doing this. They don’t have to work at it, people tend to look to them as a center of influence, 
and they just love connecting people with solutions.

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/


Created by Beth A. GrantPage 12

© 2013-2015 Moongazer, Inc. dba Truth & Consciousness 
Brought to you via Tara Butler Floch 
an Archetype Alignment™ Certified Ambassador

The fourth column is called Supporter. A Supporter has a business that’s a pillar in someone 
else’s business. So they ultimate get joy from serving another person’s business. They can be 
out in front, they can be behind the scenes, they can be an expert, they can be the very best at 
what they do, they can be in the media, or they can be all alone in a little office by themselves 
all day — none of those are particularly one way or the other for a Supporter, because they 
can be any of those things. The main thing about being a Supporter is that they love supporting 
someone else’s business, mission, and goals. That’s the nature of their business. That feels 
natural to them. 
The rows on the Grid are your Personal Persuasion Power. That’s really the natural way that 
you influence other people. It has a lot to do with your personality, but mostly it has to do with 
how people respond to you naturally, when you are yourself. The top row is called Charismatic. 
Charismatic Personal Persuasion Power folks have a confidence or a charm or an energy 
that people readily respond to. These are people who, at a cocktail party have a group of 
people around them, just totally entertained by them. Or they can really command a crowd at 
a speaking event. People are riveted when they see them, but it has something to do with their 
confidence and energy more than it probably has to do with what they’re saying. We’ve all met 
people like this. They can be very charming. We can feel their power when we’re with them, 
because of their confidence or their energy. 
Conversational is the middle row. Conversational people either have an essence about them 
that comes through their voice, and people feel something from that, or the act of them talking 
to someone puts that person at ease and makes them want to take action or relaxes them, or 
they just have this feeling of trust or trustworthiness that comes through their voice and makes 
people want to act. It may be even that the nature of what they do in their business has to do 
with their voice, but not always.
The bottom row is called Compelling Creative. If you’re in this row, that means it’s the cutting 
edge content or ideas, or strong talent or skill, that’s causing people to respond to your 
marketing or buy from you. It’s that compelling.
So, as you go through the following traits grids, make sure you’re choosing the traits that are 
who you are right now, and that you’re not choosing traits that you admire in other people, or 
that you aspire to be. This is really important. 

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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And another thing that’s super important as you go through these traits grids is that you don’t 
judge one box as being better than another box. You don’t judge being in one column as being 
better than being in another column. There are highly successful people in all twelve boxes of 
the Grid. Every single archetype has extremely successful people in it, and it’s super important 
that you release judgment — not only of other people that you know are in these boxes, but 
also of yourself as you determine which box you are in. It’s all about being yourself. 
Once you have your traits determined, you’re going to have an opportunity to dig into each of 
those boxes in more detail. Go to the ones that are reflective of the boxes that you came up 
with for yourself — the archetypes that you determined are yours. Could be one, could be two 
or three. We recommend that you try to narrow it down to three at the most, because otherwise 
your marketing will be very scattered, and you may end up confusing your buyer. 
Once you have that determined, you’re going to see marketing picks for each box. These are 
not necessarily picks that we like or endorse or respect, but they’re the best match for the box. 
There are many other types of marketing besides these. These are just examples of good 
marketing for each box.
You’ll also find examples of each archetype. These are well-known people whose names we 
hope you’ll at least recognize so you can get an idea of the personalities of the type of people 
in each of these archetypes. That will help you as you determine which boxes you’re in. Ask 
yourself, “Am I more like this person or that person — in my personality, my approach to life, 
and my strengths?” These examples are really going to help you. We’ve used examples from 
historical figures, people in the entertainment industry, personal development industry, business 
leaders, spiritual leaders, and more. You can get a really good idea of what each box is really 
about. 
Then for each archetype, we’ve made a list of occupations. This isn’t telling you that you should 
change your occupation or the nature of your business. It’s just about giving you an idea of 
what the box is about. The occupations list can really help if you find that your archetype is very 
different from what your business is about and you’d like to look at changing your career. It’s not 
an all-inclusive list — there are thousands of occupations that fit these archetypes — but you 
can relate to them and see the archetype at work out in the world. 

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
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Many of the archetype examples are in more than one box, just like you might be. So if you 
see that a person’s in one box, don’t get hung up on it. They might be very heavily in one or 
two other archetypes. That’s probably how it will apply to you as well, as you go through the 
materials in this program and get a good feeling of each archetype.
After you’ve determined your archetype, you’ve looked at examples, you’ve gone through the 
traits boxes, and you’ve looked at the marketing picks, you’re going to start getting an idea of 
how to apply what you’re learning. From an overall, big-picture standpoint, it’s going to be really 
important that you understand the Marketing Foundation of each archetype. This will really 
make sense when you look at it in terms of how really successfully people market themselves. 
You’re going to really have a light bulb go on when you see these Marketing Foundations.
The Marketing Foundation is made up of three things. The first one is why people buy from 
you. The second is what you are really offering. And the third is what people really want from 
you when they purchase. This is the overarching, big picture foundation for each archetype. 
This is pure gold, because your Marketing Foundation is really a 
foundation for making the right choices in your business.
At the end of this program, you’ll find a list of power questions. 
They’ll let you take your archetype to the next step in 
understanding how you can use the Grid in your business so 
you get more and better responses from your potential buyers 
and your audience, so you can be yourself and have more fun 
in your business. Go through those questions. They’ll really help 
you get started in applying the Grid in your business. If you need 
any information in applying the Grid, go to 

www.broadviewcoaching.com 

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/
http://www.broadviewcoaching.com 
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------------------------------------------------------- NATURAL STYLE -----------------------------------------------------
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(TALKING/VOICE/
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(CONTENT/TALENT/
IDEAS)

The Archetype 
Alignment Grid
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CHARISMATIC
(CONFIDENCE/
CHARM/ENERGY)

GURU/STAR TRAITS
Thrives being center of attention

Extroverted personality
Extreme income is primary goal

High sense of deserving
I Know Best approach

Low sense of responsibility for clients’       
results or happiness
Extremely influential

In networking, attitude is “What can this 
person do for me?”

Loves face to face interaction
Likes being on camera

Perceived as persona/image
Groupies energize you

TRUTH GUIDE TRAITS
Likes being the center of attention

Extroverted personality
Fulfilling purpose is primary goal

Good at receiving; giver by nature
You Know Best approach

High sense of responsibility for clients’      
results or happiness

Highly influential
In networking, attitude is, “How can we help 

each other?”
Loves face to face interaction

Likes being on camera
Perceived as real

Groupies may make you feel                     
uncomfortable or embarrassed, or you 

might feel energized by them

Charismatic Guru/Star and Charismatic Truth Guide Traits

--------------------------------------------------------------------- NATURAL STYLE ---------------------------------------------------------------------
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CONVERSATIONAL
(TALKING/VOICE/
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COMPELLING
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(CONTENT/TALENT/
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CONVERSATIONAL
(TALKING/VOICE/
TRUST)

GURU/STAR TRAITS
People love hearing you talk

Could be extroverted or introverted
Essence comes out through voice
Influencing people is primary goal

High sense of deserving
I Know Best approach

Low sense of responsibility for  
clients’ results

Extremely influential
In networking, attitude is mainly, “What can 

this person do for me?”
Likes being in the media

Perceived as persona/image
Groupies feel natural to you

TRUTH GUIDE TRAITS
People love hearing you talk

Could be extroverted or introverted
Essence comes out through voice
Providing solution is primary goal

Giver by nature
You Know Best approach

High sense of responsibility for  
clients’ results

Highly respected and trusted
In networking, attitude is mainly, “How can I 

help?” with mutual balance
Loves intimate conversation

Perceived as real
Groupies may make you feel uncomfortable 

or embarrassed

Conversational Guru/Star and Conversational Truth Guide Traits
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COMPELLING
CREATIVE
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IDEAS)

GURU/STAR TRAITS
Has cutting-edge ideas, or highly talented

Could be extroverted or introverted
Viewed as top person/talent their field

Passive and leveraged income are 
often primary goals

High sense of deserving
I Know Best approach

Low sense of responsibility for clients’ re-
sults or happiness

In networking, attitude is, “What can this 
person do for me?”

Content/creative/talent is sales driver
Time/space to create is paramount

Media exposure is enjoyable
Perceived as a persona/image

Groupies feel natural to you

TRUTH GUIDE TRAITS
Has cutting-edge ideas, or highly talented

Could be extroverted or introverted
Viewed as top person/talent in their field
Time & money to creative is primary goal

Highly trusted and respected
You Know Best approach

High sense of responsibility for clients’ results or 
happiness

In networking, attitude is, “How can I get my 
stuff into the world?”

Content/creative/talent is sales driver and time/
space to create is paramount

Marketing is a necessary nuisance
Media exposure is means to an end

Perceived as real
Groupies may make you feel uncomfortable or 

embarrassed

Compelling Creative Guru/Star and Compelling Creative Truth Guide Traits
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CONNECTOR TRAITS
Thrives being center of attention

Extroverted personality
Connecting people with what they need is 

primary goal
Good receiver if promoting someone else

They Know Best approach
Feel more comfortable selling for others 

than for self
Center of influence

Natural networker. In networking, attitude is 
“How can I help you?”

Loves face to face interaction
Likes being on camera

Can be perceived as persona or as real

SUPPORTER TRAITS
Happy to let someone else have spotlight, 

but doesn’t mind being in it
High sense of responsibility for providing 

promised results
Extroverted personality

Supporting someone else’s business is 
primary goal or nature of business
I Have a Great Solution approach

Personality or charm is primary driver in sales
Networking approach is, “How can I       

support you?”
Loves face to face interaction

Can be perceived as persona or as real

Charismatic Connector and Charismatic Supporter Traits
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CONVERSATIONAL
(TALKING/VOICE/
TRUST)

CONNECTOR TRAITS
Doesn’t mind being center of attention

Could be extroverted or introverted
Essence comes through via voice

Connecting people with what they need is 
primary goal

Good receiver if promoting someone else
They Know Best approach

Feel more comfortable selling for others 
than for self

Center of influence
Natural networker. In networking,              
attitude is “How can I help you?”

Loves learning more than teaching
Loves talking to people

Can be perceived as persona or as real

SUPPORTER TRAITS
Happy to let someone else have spotlight 

Could be extroverted or introverted
High sense of responsibility for providing 

promised results
Supporting someone else’s business is 

primary goal or nature of business
I Have a Great Solution approach

Conversation or personality is primary 
driver in sales

Networking approach is, “How can I     
support you?”

Loves face to face interaction
Can be perceived as persona or as real

Conversational Connector and Conversational Supporter Traits
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COMPELLING
CREATIVE
(CONTENT/TALENT/
IDEAS)

CONNECTOR TRAITS
Connects people with cutting-edge ideas or 

talent
Could be extroverted or introverted

Viewed as center of influence
Earning income through connecting  

people with a solution is primary goal
Someone else’s compelling content or tal-

ent is primary driver for sales
They Know Best approach

High sense of responsibility for clients’ re-
sults or happiness

In networking, attitude is, “How can I help 
you get your content/talent into the world?”

Could enjoy any type of interaction
 Could be perceived as persona or as real

SUPPORTER TRAITS
Happy to let someone else have spotlight 

Could be extroverted or introverted
Viewed as the best at something

Could be extroverted or introverted
Talent or skills is primary driver for sales

I Have a Great Solution approach
High sense of responsibility for providing 

promised results
Networking approach is learning about 

others’ needs and seeing if you are the best 
solution for them.

Could enjoy any type of interaction

Could be perceived as persona or as real

Compelling Creative Connector and Supporter Traits
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Did You Find Your Archetype?
On the following pages, you’ll find profiles of all of the archetypes, sorted according to the four 
Natural Styles: Guru/Star, Truth Guide, Connector, and Supporter. Once you’ve determined 
your archetype, read on to dig deeper.
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So, you’re a Guru/Star.
Guru/Stars are natural born leaders. They’re like the first-borns of a family or the alpha dogs 
of the pack — the people others naturally want to follow. Guru/Stars believe that when it 
comes to solving the buyer’s problem or desire for something more, they know best. So they 
market the ability to get a certain result if the buyer just follows the particular method or ap-
proach they outline for them.

NATURAL STYLE
The columns on the Archetype Alignment Grid make 
up half of each archetype, so they are crucial com-
ponents to understand. There are four Natural Styles 
in the Grid: Guru/Star, Truth Guide, Connector, and 
Supporter. A person’s Natural Style is really an organ-
ic role they play as they bring their business into the 
world, and has a lot to do with how people perceive 
them. You might say it’s how people receive them.

THE GURU/STAR NATURAL STYLE 
Guru/Stars approach providing solutions as “You 
have a problem I can solve. If you just do this, that 
and also this, you’ll get this result.” For that reason, Guru/Stars naturally attract people who 
want someone to tell or show them what to do. 

A Guru/Star’s solution is almost always about following a formula.

The motto of the Guru/Star is “I Know Best.”

--------------------------------------------------------------------- NATURAL STYLE ---------------------------------------------------------------------
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The Guru/Star Natural Style is highlighted in pink above.

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/


Created by Beth A. GrantPage 24

© 2013-2015 Moongazer, Inc. dba Truth & Consciousness 
Brought to you via Tara Butler Floch 
an Archetype Alignment™ Certified Ambassador

PERSONAL PERSUASION POWER
The rows in the Archetype Alignment Grid make up the other half of each archetype: Person-
al Persuasion Power. There are three Personal Persuasion Powers: Charismatic, Conver-
sation, and Compelling Creative. Your Personal Persuasion Power is what causes people to 
buy from you, so it’s crucial to understand these elements and how they affect your marketing 
decisions.

CHARISMATIC GURU/STAR PROFILE
Charismatic Guru/Stars bring their Personal Persuasion Power of Charisma into the mix. 
They have a confidence or charm that influences people.

Overview

On the Archetype Alignment Grid, the Charismatic Guru/Star lands right at the corner of pow-
er and power. Your charismatic nature makes sales easy for you, and your I Know Best style 
makes you attract people who want someone to strongly lead them.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

As a Charismatic Guru/Star, what you are really selling is a promise. People buy from Char-
ismatic Guru/Stars because they worship or admire you. What your buyers really want is for 
someone to tell them what to do.

Strengths

• Selling comes easy. Making offers feels natural to you. You can “pitch” an offer to an au-
dience with great success.

• Ability to attract a mass audience with little effort.
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• Media love you and you probably love being interviewed, even when you pretend you 
donʼt (inside, you love the attention). Even if you donʼt want to be interviewed (think of 
someone like Madonna), the media will still write and talk about you, giving you exposure.

• You feel comfortable on stage or on camera and are natural leaders.

• You thrive being the center of attention.

Challenges

• Charismatic Guru/Stars do not tend to understand non Guru/Stars very well, or non-char-
ismatic people very well.

• You may feel misunderstood on a personal level, because people believe you are actually 
the image you project and donʼt really know you.

• You may feel you have to pretend everything is okay when you face difficulties, and cover 
up your flaws; this can be quite painful deep down.

• You may not really understand the depth of peopleʼs problems; instead, you might think 
that everyone is just like you and will get your same results.

• As a Charismatic Guru/Star, you may tend to take low responsibility for your clients’ out-
comes, which may leave the client feeling like a failure if the solution doesn’t work.

• Sometimes Charismatic Guru/Stars can become so ego-driven that they actually harm 
people or take advantage of them. It’s essential that you stay present and grounded.

• Your greatest risk is misuse of power and not understanding that real leadership means 
empowering people.

• In the long run, your reputation may suffer if you are not conscious of how you are using 
your power, how you market yourself and whether your buyers are actually getting the 
results you promise. However, because of your highly charismatic nature, you will simply 
attract new people into your audience.
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Marketing Picks

These marketing strategies tend to work very well for people like you:

• Being on stage

• “Push” product sales approach

• Scarcity-based, big-promise offers

• Face video

• Networking - any size group

• Live appearances

• TV guest

• Video blog

• “Inaccessible” (celebrity) social media approach

• Barrier-based marketing

• Commission-based promotions / joint ventures

Examples of this Archetype You Might Know

• Madonna

• Tom Cruise

• Andy Warhol

• Jim Bakker

• Simon Cowell
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• Suze Orman

• Ali Brown

• Lisa Sasevich

• Suzanne Evans

• Tony Robbins

• David Neagle

• Rush Limbaugh

Recommended Occupations

• Speaker

• Lead actor

• Lead singer/Band leader

• Minister

• Spiritual leader

• CEO

• Business “guru”

• TV personality

• Salesperson

• Subject matter expert

• Consultant
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CONVERSATIONAL GURU/STAR PROFILE
Conversational Guru/Stars have a Personal Persuasion Power of Conversation. 

Overview

The Conversational Guru/Star is one of the rarest of all of the archetypes. Your essence 
shines through when you speak, or converse with people. Your I Know Best style makes you 
attract people who want strong leadership.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

As a Conversational Guru/Star, what you are really selling is a promise. People buy from 
Conversational Guru/Stars because they trust you, and what your buyers really want is for 
someone to tell them what to do.

Strengths

• Talking, either on stage, in interviews or one to one.

• Ability to attract a mass audience as a relatable person (vs someone to be worshipped).

• Media usually love you as a relatable subject and you probably love being interviewed (if 
you are not meant for TV, radio works great).

• You probably feel comfortable on stage, in the media and are a natural leader.

• You thrive being the center of attention.
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Challenges

• Conversational Guru/Stars do not tend to understand how they come across to the buyer. 
For instance, hypey marketing which will turn off your buyer.

• You may not understand your buyers very well; instead, you may think that everyone is 
just like you and will get your same results. Your buyers also have high expectations. Un-
der-delivering on promises is a huge mistake for this archetype because trust is a big part 
of your Marketing Foundation.

• Conversational Guru/Stars tend to take low responsibility for their clients’ outcomes, which 
may leave the client feeling like a failure if your solution doesn’t work.

• Your greatest risk is misuse of power – especially during sales conversations – and not 
understanding that real leadership means empowering people.

• In the long run, your reputation may suffer if you are not conscious of how you are using 
your power, when you are breaching trust in your marketing and whether your buyers are 
actually getting the results you promise.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Teleseminars/Seminars

• Radio (guest)

• TV (guest)

• Voiceover or face video

• Networking - small groups

• Conversation
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• Audio or video blogs

• Referrals

• Telesummit guest

• Live event speaking

• Storytelling

Examples of this Archetype You Might Know

• Dr. Mehmet Oz

• Rich German

• Elvis Presley

• Julia Child

• Fabienne Fredrickson

• Piers Morgan

• Rev. Joel Osteen

• Ryan Seacrest

• Steven Spielberg

• Dr. Laura
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Recommended Occupations

• Speaker

• Actor

• Singer/Band leader

• Minister

• Spiritual leader

• CEO

• Business “guru”

• TV or radio personality

• Salesperson

• Subject matter expert

• Film director
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COMPELLING CREATIVE GURU/STAR PROFILE
This archetype combines Compelling Creative Personal Persuasion Power with the Guru/
Star Natural Style. 

Overview

The Compelling Creative Guru/Star holds tremendous income potential. Your talent, skill or 
ideas drive your marketing, and you are perceived as being at the top of your field. Your I 
Know Best style makes you attract people who want someone to strongly lead them.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you.

As a Compelling Creative Guru/Star, what you are really selling is a promise. People buy 
from Compelling Creative Guru/Stars because they admire you and perceive you as the best 
at what you do. What your buyers really want is for someone to tell them what to do and to 
receive access to what they perceive as “the best” or “cutting edge.”

Strengths

• Brilliant mind or extremely talented.

• Ability to attract a mass audience through your standout talent, skill or ideas.

• Media usually love you because you offer new information, or a talent that is unparalleled.

• Compelling Creative Guru/Stars often thrive being the center of attention but may or may 
not be cut out for the spotlight.
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Challenges

• As a Compelling Creative Guru/Star, you may have trouble implementing your ideas. Sur-
rounding yourself with people who shine at this is crucial.

• You may have problems presenting your ideas in a way that the buyer can understand 
them.

• This archetype tends to take low responsibility for the clients’ outcomes, which may leave 
the client feeling like a failure if your solution doesn’t work.

• Your greatest challenge is probably how to create a business that gives you the freedom 
to keep creating.

• In the long run, your reputation may suffer if you are not conscious of how you are using 
your power, when you are breaching trust in your marketing and whether your buyers are 
actually getting the results you promise.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Internet sales pages

• Content-driven membership programs

• Blogging

• Email/mobile marketing

• Content-driven social media

• Phone or tablet apps

• Content-driven press releases

• Cross-promotion with other experts
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• Samples/portfolio

• Content-driven media campaigns

• Assessments/quizzes

Examples of this Archetype You Might Know

• Ryan Deiss

• Seth Godin

• Steve Jobs

• Luciano Pavarotti

• Dr. Mercola

• Jerry Seinfeld

• Noam Chomsky

• Charlie Trotter

• Elizabeth Taylor

• Robert Kiyosaki

• Annie Liebovitz

• Coco Chanel
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Recommended Occupations

• Author

• Inventor

• Blogger

• Highly talented actor

• Highly talented singer

• Thought leader

• Business “guru”

• Creative director

• Professor

• Subject matter expert

• Artist/Photographer

• Designer
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HOW TO THRIVE AS A GURU/STAR
Signs of Alignment

When an archetype is following his or her Natural Style and Personal Persuasion Power, we 
call this alignment. When you’re aligned, you feel at ease and in the flow. People respond to 
your offers and you feel like you’re being yourself and peaceful inside.

Signs of Misalignment

Sometimes people will reject their archetype because they believe that one archetype has an 
advantage over another one. Or maybe it’s just that they’ve been coached or trained to follow 
another archetype’s style. When this happens, we call it misalignment. 

Signs of misalignment for a Guru/Star are:

• Struggling in your marketing, or not feeling like you are getting the results you know you 
should be.

• Confusion or frustration as to why all of your clients don’t get the same great results you 
did when applying your approach or method.

• Loneliness and feeling misunderstood, knowing you can’t let your true self shine through 
or feeling like you have to keep up appearances.

• In extreme cases, if a Guru/Star has misused power, they might experience damage to 
their reputation because they’ve breached trust with their clients or audience, or some-
thing even worse, like legal problems.
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Things to Remember

Make promises to your clients, but remember to keep yourself grounded and present. Stay 
attuned to the signs that your clients might not be getting the great results you’ve promised, 
and open up to see how you can understand them better and improve your solution. Keep in 
mind that just because you can sell somebody something, doesn’t mean you should. Hone 
your messaging to target people who will get the best result from your solution; otherwise, 
get ready for some mismatched clients who keep your customer service people busy. Focus 
on using your power in responsible ways.
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So, you’re a Truth Guide.
Truth Guides are people you feel like you can trust. They lead you in a way that you feel 
expansive and empowered. When you’re around them, you have this innate sense that this 
person has your best interests at heart, and there’s a good reason for that: at the heart of a 
Truth Guide’s work, is the belief that no one knows what is best 
for another person; they believe that the client knows best, and 
the leadership they offer is one of wisdom and empowerment.

NATURAL STYLE
The columns on the Archetype Alignment Grid make up half of 
each archetype, so they are crucial components to understand. 
There are four Natural Styles in the Grid: Guru/Star, Truth 
Guide, Connector, and Supporter. A person’s Natural Style is 
really an organic role they play as they bring their business into 
the world, and has a lot to do with how people perceive them. 
You might say it’s how people receive them.

THE TRUTH GUIDE NATURAL STYLE 
Truth Guides believe that no one knows what is best for someone more than the person 
herself. A Truth Guide’s natural approach to providing solutions is, “You have a problem and 
I’d like to guide you with my solution in finding the path to growth or discovery, or the solution 
or answer, that’s right for you.”

Truth Guides are all about empowering their clients to find those solutions that work best for 
them. You’ll often hear a Truth Guide give advice along with the caveat, “but follow your own 
inner guidance.” Truth Guides can be great leaders, but they never want their people to follow 
them blindly. As you might guess based on their name, Truth Guides are all about helping 
people find their own truth. The Truth Guide believes through and through that everyone has 
their own inner guidance, and that if you just get quiet enough to listen, you’ll find the answers 
you’ll seek. That’s why we say the Truth Guide’s Natural Style, or motto, is “You Know Best.”
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The Truth Guide Natural Style is highlighted in pink above.
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PERSONAL PERSUASION POWER
The rows in the Archetype Alignment Grid make up the other half of each archetype: Personal 
Persuasion Power. There are three Personal Persuasion Powers: Charismatic, Conversation, 
and Compelling Creative. Your Personal Persuasion Power is what causes people to buy 
from you, so it’s crucial to understand these elements and how they affect your marketing 
decisions.

CHARISMATIC TRUTH GUIDE PROFILE
Charismatic Truth Guides bring their Personal Persuasion Power of Charisma into the mix. 

Overview

The Charismatic Truth Guide has the tremendous potential to impact the world in a positive 
way and leave a legacy of massive change. Your charismatic nature makes sales easy for 
you, and your You Know Best style means you empower people with your solution.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

As a Charismatic Truth Guide, what you are really selling is a path to growth, discovery 
or deeper connection. People will buy from Charismatic Truth Guides because they trust 
you, with a hint of admiration. What your buyers really want is to be empowered to solve a 
problem, make the right choice, grow, or experience an insight or emotional connection.

Strengths

• Selling comes easy. Making offers feels natural to you. You can “pitch” an offer to an 
audience with great success when you come from a place of service.
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• Ability to attract a mass audience with little effort. 

• Media probably love you and chances are you love being interviewed.

• You feel comfortable on stage or on camera and are a natural, wise leader.

• You thrive being the center of attention.

Challenges

• Charismatic Truth Guides who think small are leaving millions of dollars on the table. 
Even more important, since you are mission-driven, thinking small will mean you will help 
far less people than you have the potential to impact. Remember to stretch and see the 
possibilities.

• Charismatic Truth Guides who choose an intimacy (client) model or hide behind their 
computer are missing out on massive income. Get in the media, on stage or out in the 
world socializing. Leveraged and passive income (and, more importantly, increased 
impact) is waiting for you – all you need is an audience.

• Charismatic Truth Guides may become frustrated by the details of doing business; it’s 
important that you surround yourself with support and invest in systems that streamline 
things.

• Your greatest challenge can actually be seeing the possibilities that are waiting for you 
and stepping into those.

• It is imperative that you avoid hypey promises or an overuse of scarcity. People will be 
disappointed in you and will not receive this type of marketing from you. Any offer should 
come from a place of serving others and preserve and promote trust with your buyer.
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Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Being on stage

• Value-rich product sales

• Engagement/trust-building

• Face video

• Socializing - any size group

• Live appearances

• TV guest

• Video blog

• “Warm” social media approach

• Access-based membership programs

• Cross promotions / joint ventures

Examples of this Archetype You Might Know

• Sonia Choquette

• Louise Hay

• Maharishi Mahesh Yogi

• Sir Richard Branson

• Danielle LaPorte
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• Dr. Dain Heer

• Cary Grant

• Dolly Parton

• Marie Forleo

• Wayne Dyer

• Richard Simmons

Recommended Occupations

• TV host

• Speaker

• Event host or guest

• Life coach or business coach

• Consultant

• Lead actor

• Lead singer/Band leader

• Spiritual leader

• Performer

• Salesperson

• CEO
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CONVERSATIONAL TRUTH GUIDE PROFILE
Conversational Truth Guides have a Personal Persuasion Power of conversational 
engagement or voice. 

Overview

The Conversational Truth Guide archetype lands at the intersection of trust -- and trust. Your 
essence comes through your voice or through the act of conversing or interacting with you. 
You are perceived as trustworthy and real, never a persona. Your You Know Best style makes 
you attract people who want to be empowered.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

As a Conversational Truth Guide, what you are really selling is a path to growth, or the 
opportunity to discover something or achieve a deeper connection. People buy from 
Conversational Truth Guides because they trust you. What your buyers really want is to be 
empowered to solve a problem, make the right choice, grow, or experience an insight or 
emotional connection.

Strengths

• Media usually love Conversational Truth Guides like you because you are very interesting 
to interview; never run-of-the-mill or canned in your responses to questions.

• Highly trusted.

• People may be very pleased with your solution, as it finally gives them what they’ve been 
seeking.

• You can charge whatever price point you wish, as long as your solution meets or exceeds 
clients’ expectations.
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Challenges

• Conversational Truth Guides often underprice themselves, which puts them at an income 
ceiling pretty quickly.

• You may feel miserable if you become fixated on trying to push passive income products 
onto your audience, not because you shouldn’t find ways to leverage your time, but 
because you took on someone elseʼs belief that the dollars-for-hours business model is 
“lesser than” other business models. You may find yourself going from product launch to 
product launch, bewildered as to why people wonʼt buy your well-priced solutions (that 
donʼt involve much access to you). Marketing pipelines that draw people in work much 
better for this archetype than pushing solutions onto people. Finding your own way is 
crucial if you are feeling dissonance with these things.

• You may suffer from cash flow problems, because as clients finish up with you, you have 
to constantly recreate your income, and this need may not occur to you until your cash 
flow has slowed or stopped. Engaging future clients even when you are thriving will help 
immensely.

• You may struggle at making offers due to your giving nature.

• This archetype often detests networking, seeing it as people using each other or being 
pushy. If you network, even at a very large event, you may connect with just one or two 
people, but you will get to know those people well.

• Your greatest challenge is how to create a business that has steady, predictable cash 
flow and doesn’t wear you out. You can absolutely create leveraged or passive income; 
marketing these solutions can be tricky with both price points and how the sales takes 
place.

• One of the most common challenges this archetype faces is thinking you are going to sell 
a passive income product off a written sales page.
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• You will feel frustrated if you try to sell turnkey solutions, and if you try to apply cookie-
cutter marketing “formulas.”

• Itʼs imperative because of your trustworthy nature that you check inward and see how a 
marketing solution feels before you implement it. It should feel completely authentic for 
you.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Trust-building engagement sequences

• Live events (guest or host)

• Speaking

• Socializing — small groups

• Conversations

• Audios

• Voiceover videos

• Radio host or guest

• TV host or guest

• Face video

• Podcasts
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Examples of this Archetype You Might Know

• Gandhi

• Guy Finley

• Drew Barrymore

• Ellen DeGeneres

• Beth A. Grant

• Lyle Lovett

• Brené Brown

• Marci Shimoff

• Bruce Lipton

• Jeanna Gabellini

• Bill Baren

Recommended Occupations

• Life coach or business coach

• Healer

• Spiritual mentor

• Counselor

• Actor

• Singer

• Salesperson
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• Consultant

• Speaker

• Customer service professional

• Client retention specialist
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COMPELLING CREATIVE TRUTH GUIDE PROFILE
This archetype combines Compelling Creative Personal Persuasion Power with the Truth 
Guide Natural Style. 

Overview

The Compelling Creative Truth Guide archetype is received by others as real and authentic. 
Your talent, skill or ideas drive your marketing, and you are viewed as being at the top of your 
field. You are perceived as trustworthy. Your You Know Best style makes you attract people 
who want to be empowered.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

As a Compelling Creative Truth Guide, what you are really selling is a path to growth, or 
the opportunity to discover something or achieve a deeper connection. People buy from 
Compelling Creative Truth Guides because they trust you and because your talents or ideas 
compel them to. What your buyers really want is to be empowered to solve a problem, make 
the right choice, grow, or experience an insight or emotional connection.

Strengths

• Brilliant mind or extremely talented.

• Ability to attract a mass audience through your standout talent, skill or ideas.

• Media usually love people like you because you offer new information, or a talent that is 
unparalleled.

• Highly trusted and respected in your field.

• People may be very pleased with your solution, as it finally gives them what they’ve been 
seeking.
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Challenges

• Compelling Creative Truth Guides may have trouble implementing their ideas. Surrounding 
yourself with people who shine at this is crucial to your success.

• You may have problems presenting your ideas in a way that the buyer can easily 
understand them. It’s really important to offer context as a part of your marketing.

• You may struggle at making offers and find the whole marketing thing distasteful.

• Your greatest challenge is how to create a business that doesn’t drain you with all the 
marketing stuff “you have to do,” and gives you the freedom to keep creating.

• You will feel “stuck” when choosing an intimacy (client) model if you canʼt see any other 
way to earn the income you want. In the long run, an intimacy model will usually make a 
Compelling Creative Truth Guide miserable. You’ll be happier if you leverage your time, 
get your ideas into the media and look for ways to create passive income.

• You may have trouble creating structure in your business, streamlining your business or 
letting go of the control of your ideas to get them into the world.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Articles/editorials

• Content-driven social media

• Interviews

• Phone and tablet apps

• Trust-building engagement sequences

• Blogging
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• Assessments/Quizzes

• Content-driven press releases

• Film or other engaging media

• Books/e-books

• Try-it-out / Taste-of opportunities

Examples of this Archetype You Might Know

• Danielle LaPorte

• Eckhart Tolle

• Nate Berkus

• Don Miguel Ruiz

• Carrie Mulligan

• Beth A. Grant

• Marie Forleo

• Sarah Blakely

• Leonard Cohen

• Dr. Dain Heer

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/


Created by Beth A. GrantPage 51

© 2013-2015 Moongazer, Inc. dba Truth & Consciousness 
Brought to you via Tara Butler Floch 
an Archetype Alignment™ Certified Ambassador

Recommended Occupations

• Writer

• Author

• Filmmaker

• Thought leader

• Blogger

• Life or business coach

• Healer

• Content-driven consultant

• Hands-on practitioner

• Artist

• Songwriter
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HOW TO THRIVE AS A TRUTH GUIDE
Signs of Alignment

When an archetype is following his or her Natural Style and Personal Persuasion Power, we 
call this alignment. When you’re aligned, you feel at ease and in the flow. People respond to 
your offers and you feel like you’re being yourself and peaceful inside.

Signs of Misalignment

Sometimes people will reject their archetype because they believe that one archetype has an 
advantage over another one. Or maybe it’s just that they’ve been coached or trained to follow 
another archetype’s style. When this happens, we call it misalignment. 

Signs of misalignment for a Truth Guide are:

• Struggle in your marketing, or not feeling like you are getting the results you know you 
should be.

• Feeling drained by, burned out by, or stuck in your business model.

• Cash flow problems caused by either marketing in another archetype or forgetting to 
market until you’re finished with current clients.

• In extreme cases, you may experience your clients losing trust in and respect for you 
because you marketed using hypey language or delivered a massive promise that 
you couldn’t deliver. Make no mistake, buyers hold Truth Guides accountable for their 
promises, so while all marketing involves some level of a promised outcome, make sure 
yours is realistic.
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Things to Remember

Make promises you can deliver, that are based on providing a path to growth (rather than 
a turnkey solution promising enormous outcomes for everyone, such as a Guru/Star might 
promise). As a Truth Guide, your marketing should appeal to a person’s Higher Self, not 
so much the quick-fix-seeking ego. Your ideal buyer is ready to find a real solution. Use 
marketing picks that feel natural to you, build engagement with your audience and allow 
people to get to know and trust you. And follow your Personal Persuasion Power (see below). 
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So, you’re a Connector.
Connectors are like mayors. They seem to know everyone, or — for the less extroverted 
types — they always know a solution to your problem. They’re the people you call when you 
need a referral or when you’re just looking for the right software for the job. Connectors love 
hooking people up with a solution to their problems, whether that’s another person or simply 
finding the right tool to make someone’s life easier. This is their natural way.

NATURAL STYLE
The columns on the Archetype Alignment Grid make up half of 
each archetype, so they are crucial components to understand. 
There are four Natural Styles in the Grid: Guru/Star, Truth 
Guide, Connector, and Supporter. A person’s Natural Style is 
really an organic role they play as they bring their business 
into the world, and has a lot to do with how people perceive 
them. You might say it’s how people receive them.

THE CONNECTOR NATURAL STYLE 
For a Connector, there’s nothing like hooking someone up 
with another solution, whether that’s a tool, a team member 
or colleague, or resources that will help them grow.

The Connector’s motto is “They Know Best.” This is how they approach providing solutions, 
with “they” being some other provider or person. In other words, Connectors are happy to 
make a connection, and then step back and let the others take it from there. Connectors get 
joy from putting people together with the right tools, people or resources, rather than providing 
the solutions themselves. Sometimes people who are Connectors create businesses that 
don’t so much have a “They Know Best” approach, but simply bring people together who 
need each other.
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The Connector Natural Style is highlighted in pink above.
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PERSONAL PERSUASION POWER
The rows in the Archetype Alignment Grid make up the other half of each archetype: Personal 
Persuasion Power. There are three Personal Persuasion Powers: Charismatic, Conversation, 
and Compelling Creative. Your Personal Persuasion Power is what causes people to buy 
from you, so it’s crucial to understand these elements and how they affect your marketing 
decisions.

CHARISMATIC CONNECTOR PROFILE
Charismatic Connectors bring their Personal Persuasion Power of Charisma into the mix.

Overview

The Charismatic Connector has the tremendous potential to impact the world in a positive 
way and leave a legacy of massive change. Your charismatic nature makes sales easy for 
you, and your They Know Best style positions you as a center of influence.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Charismatic Connector, what you are really selling is the chance for the buyer to 
find the right solution. People buy from Charismatic Connectors because they admire you and 
trust you to make the right recommendation. What your buyers really want is for someone to 
point them in the right direction and know their problem or need will be taken care of.

Strengths

• Selling comes easy. Making offers feels natural to you. You can “pitch” an offer to an 
audience with great success as long as itʼs for someone elseʼs solution or product.

• Ability to attract a mass audience with little effort.

• You feel comfortable on stage, on camera or at large live events.
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• You love learning and it feels good to share with others when you find something great.

• You thrive being the center of attention or sharing the spotlight.

• Charismatic Connectors are extremely important people to Guru/Stars and Truth Guides.

• When you build up a loyal audience, you hold tremendous power.

Challenges

• As a Charismatic Connector, you may not see that you can make plenty of income not 
being the leader or teacher. Often Charismatic Connectors try to be a Guru/Star, Truth 
Guide or Supporter, which doesn’t feel natural inside.

• Charismatic Connectors who choose to hide behind their computer are missing out on 
massive income, unless they are using a lot of face video and their charismatic essence 
comes through. You should be in the media, on stage or out in the world socializing and 
networking.

• As a Charismatic Connector, you may struggle when you try to provide your own solutions. 
You can earn plenty of income being yourself without needing to be the solution provider.

• It is imperative that you take peopleʼs trust in you seriously. Promoting the wrong people 
or solutions can backfire and ruin your reputation in an instant.

• Charismatic Connectors may not see the income potential in being who they are. Instead, 
you may make connections between people all day and not see how you can make 
money at it.

• Itʼs easy as this archetype to get sucked into creating passive income at the expense 
of your reputation, especially as your influence grows. Itʼs crucial to be focused on your 
purpose, vet opportunities and perform due diligence before making a recommendation 
or introduction.
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Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• TV host

• Radio host

• Live event host / emcee

• Face video

• Socializing - any size groups

• Networking - any size groups

• Conversation

• Association membership/leadership

Examples of this Archetype You Might Know

• Oprah Winfrey

• Barbara Walters

• Louise Hay

• Christine Kloser

• Sandra Yancey (E-Women Network)

• Marc Victor Hansen

• Jimmy Fallon

• Marie Forelo (MarieTV)
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Recommended Occupations

• TV or live event host

• Radio host

• Telesummit host

• Association management

• Networking facilitator

• Broker

• Salesperson — someone else’s products/services

• Referral source

• Business development specialist

• Literary, talent or booking agent

• Interviewer
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CONVERSATIONAL CONNECTOR PROFILE
Conversational Connectors have a Personal Persuasion Power of Conversation or voice.

Overview

The Conversational Connector has tremendous potential to impact the world in a positive 
way and leave a legacy of massive change. Your essence comes through your voice or 
through the act of conversing or engaging with you. You are perceived as trustworthy and 
real, and Your They Know Best style makes you a center of influence.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Conversational Connector, what you are really selling is the chance for the buyer 
to find the right solution. People buy from Conversational Connectors because they trust you 
to make the right recommendation. What your buyers really want is for someone to point 
them in the right direction and know their problem or need will be taken care of.

Strengths

• Making offers probably feels natural to you as long as you are selling someone elseʼs 
solutions and coming from a place of service.

• Ability to attract a mass audience through the use of your voice, but you do not necessarily 
need to have a mass audience in order to thrive. Many Conversational Connectors thrive 
simply by earning referral fees.

• You probably feel comfortable on radio, podcasts and other voice-based media.

• Non-voice engagement (such as creating conversations on your blog) can work extremely 
well, too.
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• You love learning and it feels good to share with others when you find something great.

• You may or may not enjoy being in the spotlight and being the center of attention.

• Conversational Connectors are very important people to Guru/Stars and Truth Guides.

• When you build up a loyal audience or set of relationships, you hold tremendous power.

Challenges

• Conversational Connectors who become attached to the outcome may experience 
problems selling, even when it is someone elseʼs solution.

• As a Conversational Connector, you may not see that you can make plenty of income not 
being the leader or teacher. Often Conversational Connectors will try to be a Guru/Star or 
a Truth Guide, which doesn’t feel natural inside.

• It can be problematic to expect instant success; be patient enough to allow your business 
to gradually grow. If you can keep systematically growing your business, it will pay off big 
time in the long run.

• It is imperative that you take peopleʼs trust in you seriously. Promoting or connecting the 
wrong people or solutions can backfire and ruin your reputation in an instant.

• As a Conversational Connector, you may not see the income potential in being who you 
are. Instead, you may make connections constantly, yet not see how you can make money 
at it.

• Itʼs easy as this archetype to get sucked into creating passive income at the expense 
of your reputation, especially as your influence grows. Itʼs crucial to be focused on your 
purpose, vet opportunities and perform due diligence before making a recommendation 
or introduction.
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Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• TV host

• Radio host

• Podcast host

• Live event host

• Radio or podcast interviewer

• Voiceover or face video

• Socializing - any size groups

• Networking - small groups

• Conversation

• Audios

• Speaking

• Storytelling

Examples of this Archetype You Might Know

• Alex Mandossian

• Jennifer McLean

• Lance Hood

• Nilofer Safdar
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• 2nd Story Theater Troupe

• Pat Flynn

• Oprah Winfrey

• Barbara Walters

• Charlie Rose

Recommended Occupations

• Radio show interviewer

• TV show interviewer

• Telesummit host

• Association management

• Networking facilitator

• Broker

• Salesperson — someone else’s products/services

• Referral source

• Business development specialist

• Literary or talent agent

• Tour manager
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COMPELLING CREATIVE CONNECTOR PROFILE
This archetype combines Compelling Creative Personal Persuasion Power with the Connector 
Natural Style.

Overview

The Compelling Creative Connector is received by others as someone with access to the 
best solutions, talent or other offerings. You are perceived as someone to trust who has your 
finger on the pulse of whatʼs hot or new. Your They Know Best style makes you a center of 
influence.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Compelling Creative Connector, what you are really selling is the chance for the 
buyer to find the right solution. People buy from Compelling Creative Connectors because 
the content, idea, talent or skill you are connecting the buyer with compels the buyer to, and 
they trust your recommendation. What your buyers really want is for someone to point them 
in the right direction who knows what the latest and greatest solutions or offerings are.

Strengths

• Making offers probably feels natural to you as long as you are selling someone elseʼs 
solutions and coming from a place of service.

• Ability to attract a mass audience as a center of influence.

• Media may love you because you have access to new information or to a talent that is 
unparalleled.
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• You love learning and it feels good to share with others when you find something 
compelling.

• You may or may not enjoy being in the spotlight and being the center of attention.

• Compelling Creative Connectors are very important people to Compelling Creative Guru/
Stars, Compelling Creative Truth Guides and Compelling Creative Supporters.

• When you build up a loyal audience or set of relationships, you hold tremendous power 
and can generate a lot of passive income.

Challenges

• As a Compelling Creative Connector, you may not see that you can make plenty of income 
not being the leader or teacher. Often, a Compelling Creative Connector will try to be a 
Guru/Star, Truth Guide or Supporter, which doesn’t feel natural inside.

• It can be problematic to expect instant success; be patient enough to allow your business 
to gradually grow. If you can keep systematically growing your business, it can pay off big 
time in the long run.

• It is imperative that you take peopleʼs trust in you seriously. Promoting or connecting the 
wrong people or solutions can backfire and ruin your reputation in an instant.

• Compelling Creative Connectors may not see the income potential in being who they are. 
Instead, you may make connections constantly, yet not see how you can make money at it.

• Itʼs easy as this archetype to get sucked into creating passive income at the expense 
of your reputation, especially as your influence grows. Itʼs crucial to be focused on your 
purpose, vet opportunities and perform due diligence before making a recommendation 
or introduction.

• Systems and consistency are crucial to this archetype.
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Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Internet sales pages

• Blogging

• Email/mobile marketing

• Workshops

• Affiliate or licensed marketing tools

• Cross-promotion

• Books/e-books

• Content-driven social media

• Engagement sequences

• Assessments/quizzes

• Content-driven media

Examples of this Archetype You Might Know

• Jeneth Blackert

• Pitchfork.com

• Lance Hood

• HARO (Help a Reporter Out)

• Christy Whitman

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/


Created by Beth A. GrantPage 66

© 2013-2015 Moongazer, Inc. dba Truth & Consciousness 
Brought to you via Tara Butler Floch 
an Archetype Alignment™ Certified Ambassador

• Selfgrowth.com

• Matt Clarkson

• Belief.net

• Huffington Post

• Anthropologie

Recommended Occupations

• Affiliate marketer

• Art dealer

• Talent agent

• Association management

• Networking facilitator

• Broker

• Salesperson — someone else’s compelling products/services

• Referral source

• Blogger - center of influence

• Compilations book author

• Workshop host

http://www.truthandconsciousness.com
http://www.broadviewcoaching.com
http://www.truthandconsciousness.com/get-certified-2/


Created by Beth A. GrantPage 67

© 2013-2015 Moongazer, Inc. dba Truth & Consciousness 
Brought to you via Tara Butler Floch 
an Archetype Alignment™ Certified Ambassador

HOW TO THRIVE AS A CONNECTOR
Signs of Alignment

When an archetype is following his or her Natural Style and Personal Persuasion Power, we 
call this alignment. When you’re aligned, you feel at ease and in the flow. People respond to 
your offers and you feel like you’re being yourself and peaceful inside.

Signs of Misalignment

Sometimes people will reject their archetype because they believe that one archetype has an 
advantage over another one. Or maybe it’s just that they’ve been coached or trained to follow 
another archetype’s style. When this happens, we call it misalignment. 

Signs of misalignment for a Connector are:

• Struggling in your marketing, or not feeling like you are getting the results you know they 
should be.

• You feel bad inside when you perform marketing.

• Not seeing how you can earn money doing what you love – connecting people with 
something. You can.

• Backlash when you’ve promoted things or people you haven’t properly vetted.

• Impatience at how long it takes to build up your income to a level that sustains you. 
Feeling like giving up before you get there. 
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Things to Remember

You don’t have to be a Guru/Star, Truth Guide or Supporter to earn a great living. Connectors 
can do very well just by being themselves and connecting people with what they want and 
need. Be sure to vet people, tools, and resources before you share them with others. Be 
patient while you’re growing your business — it may take time, but it will be well worth it. Your 
first efforts should be around building up your following and positioning yourself as a center 
of influence.
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So, you’re a Supporter.
Supporters love to serve, whether that’s through offering graphic design, copywriting, virtual 
assistance, publicity, social media management, branding, or in some other way. Or, your 
business is a pillar in someone else’s business. You might have started out in a corporate 
environment and then moved on to running your own Supporter-based business. Supporters 
aren’t always in the limelight, but they’re essential to their clients’ businesses. In a Supporter 
role, they help the other archetypes succeed by supporting their businesses in moving 
forward. Supporters often share traits with Guru/Stars and Truth Guides, but they are acting 
in a Supporter role, working on the client’s project.

NATURAL STYLE
The columns on the Archetype Alignment Grid make up 
half of each archetype, so they are crucial components 
to understand. There are four Natural Styles in the Grid: 
Guru/Star, Truth Guide, Connector, and Supporter. A 
person’s Natural Style is really an organic role they play 
as they bring their business into the world, and has a lot 
to do with how people perceive them. You might say it’s 
how people receive them.

THE SUPPORTER NATURAL STYLE 
A Supporter gets their joy from serving others, OR they 
might have a business that’s a pillar in someone else’s 
business. Some Supporters may seem like they are also Truth Guides or Guru/Stars within 
the context of how they serve others, but the biggest factor as to which Natural Style is correct 
is really whether you are leading the client or whether you are taking direction from the client. 
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The Supporter Natural Style is highlighted in pink above.
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While there is one exception to this rule (Charismatic Supporters), most Supporters do in fact 
take direction from the client.

Supporters provide a skill set or talent that the buyer lacks, or in some cases, possesses, but 
does not have time to do themselves in their business, or just doesn’t want to.

The Supporter’s motto is “Joy from Serving.” You feel fulfilled doing a great job for your client.
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PERSONAL PERSUASION POWER
The rows in the Archetype Alignment Grid make up the other half of each archetype: Personal 
Persuasion Power. There are three Personal Persuasion Powers: Charismatic, Conversation, 
and Compelling Creative. Your Personal Persuasion Power is what causes people to buy 
from you, so it’s crucial to understand these elements and how they affect your marketing 
decisions.

CHARISMATIC SUPPORTER PROFILE
Charismatic Supporters bring their Personal Persuasion Power of Charisma into the mix.

Overview

The Charismatic Supporter archetype provides a solution for someone elseʼs business. You 
may be quite talented, or your solution may be mediocre. Your charismatic nature makes 
sales easy for you, and your I Have a Great Solution style makes the buyer open up to see 
how working together might be beneficial.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Charismatic Supporter, what you are really selling is a solution to a need or problem. 
People buy from Charismatic Supporters because the client wants someone to tell them what 
to do or lead them in solving something they canʼt or donʼt want to solve themselves. What 
your buyer really wants is for someone to handle the problem or situation for them.
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Strengths

• Selling comes easy. Making offers feels natural to you. You can “pitch” an offer to an 
audience with great success.

• Ability to attract an audience with little effort.

• You probably feel comfortable on stage or on camera.

• Making offers is all about convincing the client you are an expert who can be trusted to 
get the desired result.

• Strong natural leader.

• You can name your own price, as long as you have the results to back it up.

• If you want to, you may be able to get into the media and be positioned as the best at 
what you do.

• Even if you never gather testimonials or your clients donʼt follow through with a formal 
testimonial, you can often get new clients on the strength of the client names in your 
portfolio.

• Relationship building is a natural skill for this archetype and is crucial for your success.

• You may or may not enjoy being in the spotlight and being the center of attention.
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Challenges

• Charismatic Supporters often have a lot at stake; you must come through on your 
promises, so it is important to under-promise and over-deliver (although your charisma 
can carry you in some situations even when you fail).

• You may receive unwanted publicity if your customers do not achieve a successful 
outcome, which can affect your reputation.

• Your best clients want to turn things over to you and believe you know best. Avoid clients 
who want to micro-manage you or control or lead the process.

• Sometimes Charismatic Supporters can become so ego-driven that it becomes detrimental 
to them or to their clients. It’s essential to stay present and grounded.

• You may struggle with setting boundaries and sacrificing self-care.

• Your greatest challenge is finding the right clients. Just because someone will pay you or 
wants to hire you doesn’t mean you should take their money.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Conversation

• Trust-building / offering to help

• Face video

• Socializing - any size group

• Networking - any size group

• Referrals
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• “Tips” video blog

• “Supportive” social media approach

• Positioning yourself in the media as an expert

• Relationship building

• Speaking

• TV or radio (guest)

• Publicizing your victories

Examples of this Archetype You Might Know

You probably have not heard of most of the people in this box. They are usually not famous, 
yet they are indispensable. Some of the world’s best producers, event planners, wedding 
planners, virtual assistants, PR professionals, publicists, business managers and tour 
managers fall in this category, among hundreds of other types of entrepreneurs. Here are a 
few well-known names:

• David Tutera (wedding planner)

• Howard Bragman (publicist)

• David Foster (music producer)

• Cindy Ashton (as emcee/entertainer)

Recommended Occupations

• Publicist

• Social media manager
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• Media relations specialist

• Assistant

• Customer relations specialist

• Account manager

• Event planner

• Business manager

• Tour manager

• Producer
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CONVERSATIONAL SUPPORTER PROFILE
Conversational Supporters have a Personal Persuasion Power of Conversation, or voice.

Overview 

The Conversational Supporter archetype provides a solution for someone elseʼs business. 
You may be quite talented, or your solution may be mediocre. Your essence comes through 
your voice or through the act of conversing with you, and this is what drives the buyerʼs 
decision to purchase from you. You are perceived as trustworthy and real. Your I Have a Great 
Solution style makes the buyer open up to see how working together might be beneficial.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Conversational Supporter, what you are really selling is a solution to a need or 
problem. People buy from Conversational Supporters because your personality or the act 
of conversing with you compels them to. What your buyers really want is for someone to 
take care of something they donʼt have the time, energy, talent, expertise or skill to handle 
themselves.

Strengths

• Making offers is all about letting the client know that working with you will be beneficial 
and solve their problem.

• Trust-building is a key element for you and comes naturally.

• Even if you never gather testimonials or your clients donʼt follow through with a formal 
testimonial, you can get new clients on the strength of the relationships and client names 
in your portfolio (even if your work is not the very best out there).
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• You may or may not enjoy being in the spotlight and being the center of attention.

• Relationship building is a natural skill for this archetype and is crucial for your success.

Challenges

• Conversational Supporters often underprice themselves, which puts them at an income 
ceiling pretty quickly.

• You may have cash flow problems, because as clients finish up with you, you have to 
constantly recreate your income, and often this doesn’t occur to you until your cash flow 
has slowed or stopped. Engaging future clients even when you are thriving will help you 
immensely.

• You may think too small or see yourself as “lesser than” a Guru/Star or Truth Guide. This 
is a big mistake. You hold a lot of power! No one can grow a business without a Supporter.

• If you network, even at a very large event, you will usually meet just one or two people. 
But you will get to know those people well. If you leverage those relationships in a way 
that feels good, you will soon notice that everyone needs Supporters eventually and 
those relationships can bring you clients and referrals.

• You may struggle with setting boundaries and sacrificing self-care.

• Your greatest challenges may be how to create a business that has steady, predictable 
cash flow, breaks through an income ceiling and doesn’t wear you out.

• Not seeing how to create passive income. You can.
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Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Speaking

• Trust-building / offering to help

• Socializing — small groups

• Conversation

• Audios

• Voiceover videos

• Relationship building with complementary providers

• Face video

• Referrals

• Storytelling

• “Tips” blog (especially using voice)

• Teleseminars
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Examples of this Archetype You Might Know

Most of the people in this box you have probably never heard of. They are usually not in the 
spotlight, yet they are indispensable. Some of the world’s best producers, event planners, 
virtual assistants, PR professionals, publicists, business managers and tour managers fall 
in this category, and thousands more. They close business through the art of conversation, 
or use their voice in support of someone else’s business. Anyone who gets their joy from 
supporting someone else’s business, and to whom people readily respond via having a 
conversation, falls in this box. Apart from using conversation to bring in clients, examples 
of people using their voice to support someone else’s business include Susan Bennett (the 
voice of “Siri”), Howard Cosell (sports announcer) and Robin Quivers (sidekick to radio show 
host Howard Stern).

Recommended Occupations

• Personal concierge

• Publicist

• Assistant

• Customer relations specialist

• Account manager

• Event planner

• Business manager

• Tour manager

• Producer

• Client retention specialist

• Voiceover talent
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COMPELLING CREATIVE SUPPORTER PROFILE
This archetype combines Compelling Creative Personal Persuasion Power with the Supporter 
Natural Style.

Overview 

The Compelling Creative Supporter is a highly talented or skilled provider. You are perceived 
as being the best at what you do, and someone who can be relied on to create positive 
outcomes or results. You are not just pretty good; you are really good. Your I Have a Great 
Solution style opens up the buyer to seeing how working together might be beneficial.

Your Marketing Foundation

Your Marketing Foundation consists of three things: 1) why people buy from you; 2) what you 
are really selling; and 3) what people are really wanting from you. 

If you’re a Compelling Creative Supporter, what you are really selling is a solution to a need 
or problem. People buy from Compelling Creative Supporters because your talent or skill 
convinces the buyer you are the right solution. What your buyers really want is for someone 
to take care of something they donʼt have the time, energy, talent, expertise or skill to handle 
themselves.

Strengths

• Making offers is all about showing the client that you have the best solution.

• You donʼt need to do a lot of selling or convincing because your talent or skill is so great, 
it speaks for itself. However, you might have to provide a sample or concept before the 
buyer will feel comfortable purchasing.

• You can name your own price, as long as you have the talent to back it up.

• If you are talented enough, you may be able to get into the media.
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• Your portfolio (or samples) is crucial to your sales. It should lead the way.

• You may or may not enjoy being in the spotlight and being the center of attention.

• Compelling Creative Supporters can eventually have a steady stream of referrals; 
therefore, relationship building is usually important.

Challenges

• As a Compelling Creative Supporter, you may underprice or misprice your services.

• You may be great at what you do but lack solid business skills, which will put a cap on 
your income eventually and create other problems such as tax issues.

• It can take time to build up a steady clientele; be patient enough to allow your business to 
gradually grow, have faith that your talent is enough, and don’t give up too easily.

• Compelling Creative Supporters may have trouble implementing their ideas. Surrounding 
yourself with people who shine at this is crucial to your long-term success.

• You may think too small or see yourself as “lesser than” a Guru/Star or Truth Guide. This 
is a big mistake. You hold a lot of power! No one can grow a business without a Supporter.

• You may have problems presenting your ideas in a way that the buyer can easily 
understand.

• You may struggle at making offers and find the whole thing distasteful.

• You may struggle with setting boundaries and sacrificing self-care.

• Your greatest challenge is how to create a business that doesn’t drain you with all the 
marketing stuff you “have to do,” and gives you the freedom to keep creating.

• You may have trouble creating structure in your business, streamlining your business or 
letting go of control of your ideas to get them into the world.
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• You may experience cash flow problems as you finish one project and donʼt have another 
on the way.

Your Marketing Picks

These marketing strategies tend to work very well for people like you:

• Portfolio / proactive sample

• Joining groups (such as a coaching program) where you’ll connect with potential clients

• Content-driven speaking

• Trust-building / offering to help

• Socializing — any size group that feels right

• Content- or talent-driven audios

• Content- or talent-driven videos

• Content- or talent-driven blog/book

• Referrals

• Assessments/quizzes

• “Tips” blog

• Statistics

• Testimonials

Examples of this Archetype You Might Know

• Hans Zimmer (film composer)
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• Danny Elfman (TV music composer)

• Day Designer / Whitney English

• KT Merry (wedding photographer)

• Moo Designs

• Evernote

• Roger Deakins (cinematographer)

• Grace Coddington (art director)

• Troy Jensen (makeup artist)

• Joel Spolsky (creator of Trello)

And millions of others, including graphic designers, editors, copywriters, tech geniuses, and 
more...

Recommended Occupations

• Writer/editor

• Videographer/cinematographer

• Graphic designer

• Professional organizer

• Tech support

• Commercial voiceover actor

• Web designer
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• App developer

• Art director

• Film score composer

• Computer programmer

• Hair/makeup professional
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HOW TO THRIVE AS A SUPPORTER
Signs of Alignment

When an archetype is following his or her Natural Style and Personal Persuasion Power, we 
call this alignment. When you’re aligned, you feel at ease and in the flow. People respond to 
your offers and you feel like you’re being yourself and peaceful inside.

Signs of Misalignment

Sometimes people will reject their archetype because they believe that one archetype has an 
advantage over another one. Or maybe it’s just that they’ve been coached or trained to follow 
another archetype’s style. When this happens, we call it misalignment. 

Signs of misalignment for a Supporter are:

• Using the wrong Personal Persuasion Power, resulting in low sales.

• Experiencing cash flow problems when you forget to market while you’re busy with client 
projects.

• Underpricing or mis-pricing your services can leave you feeling frustrated, broke and 
undervalued.

• Feeling depleted because you’re always giving to other people’s businesses.

• Feeling like you’re riding an income roller coaster, and feeling so drained and burned out 
that you’re ready to throw in the towel.

• Feeling creatively starved or bogged down in implementation.

• Not understanding you can create passive income.
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Things to Remember

Don’t “dig your well when you’re thirsty.” Engage future clients while you’re thriving. Be sure 
to price your services at a rate that’s sustainable for you  — long-term — and makes your 
work feel fulfilling. Remember how essential your work is to your clients, and be sure to 
schedule in time to work on your business so you can thrive.
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Your Marketing Foundation
We’ve already covered your Marketing Foundation in the profiles of each archetype. As a 
reminder, your Marketing Foundation consists of three things: 1) why people buy from you; 
2) what you are really selling; and 3) what people are really wanting from you. 

It can be helpful to compare and contrast different Marketing Foundations. You’ll understand 
how to adjust what you’ve learned and tweak it to make it aligned with your archetype. On the 
following page, you’ll find a chart that covers the Marketing Foundation for every archetype 
at a glance.
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CHARISMATIC
(CONFIDENCE/
CHARM/ENERGY)

Markets a promise for 
an outcome. People 
buy from you because 
they worship or admire 
you and want you to tell 
them what to do.

Markets a path to 
growth or discovery, 
or the opportunity for 
deeper connection. 
People buy from you 
because they trust & 
admire you and want to 
be empowered.

Markets the opportunity 
to connect with someone 
else’s solution or with 
other people. People 
buy from you because 
they admire you and 
believe you’ll know the 
right solution for them.

Markets a solution to 
a need or problem. 
People buy from you 
because they trust 
you and want you to 
lead them in solving 
something. They want 
you to handle it.

CONVERSATIONAL
(TALKING/VOICE/
TRUST)

Markets a promise for 
an outcome, insight 
or experience. People 
buy from you because 
they trust you and want 
someone to tell them 
what to do.

Markets a path to growth 
or discovery, or the 
opportunity for deeper 
connection. People buy 
from you because they 
trust you, and want to be 
empowered.

Markets the opportunity 
to connect with someone 
else’s solution or with 
other people. People 
buy from you because 
they trust you. They 
want to know they are 
making the right choice.

Markets a solution to 
a need or problem. 
People buy from you 
because they trust you. 
They want you to take 
care of something for 
them, with guidance 
from them.

COMPELLING
CREATIVE
(CONTENT/TALENT/
IDEAS)

Markets a promise for 
an outcome, insight or 
experience. People buy 
from you because they 
admire you and your 
talent or ideas compel 
them to. They want you 
to tell them what to do.

Markets a path to growth 
or discovery, or the 
opportunity for deeper 
connection. People buy 
from you because your 
talent or skills compel 
them to. They want to be 
empowered.

Markets the opportunity 
to connect with someone 
else’s creativity or solution. 
People buy from you 
because you show them 
why they should. They 
want to know they are 
making the right choice.

Markets a solution to 
a need or problem. 
What you are selling is 
a solution. People buy 
from you because your 
talent or skill convinces 
them to. They want the 
best.

Marketing Foundation Overview
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Power Questions to Help You Apply 
the Archetype Alignment Grid in your 
Business Right Now
Print out and answer the following questions to help you apply the Grid in your business.

1. Am I providing my solution (talking about it, marketing it) in a way that’s aligned with my 
Natural Style, or am I marketing in someone else’s truth? 

2. How can I tweak the marketing I’m already doing to be more aligned with my Personal 
Persuasion Power? 
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3. Are there any ways I can tweak the marketing tools that haven’t worked for me so they are 
more aligned with my Natural Style and Personal Persuasion Power? 

4. What am I pursuing in my business that I’m not really enjoying and isn’t aligned with who 
I am? 
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5. When I look at the big picture of my marketing, how well is my approach aligned with the 
Marketing Foundation for my archetype? 

6. What marketing tools have I been using, even if I paid a lot of money to learn them or they 
came with a big promise, that just aren’t working for me, that I can give myself permission 
to let go of? 
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7. Where am I not giving myself permission to completely be myself in my business? If I 
gave myself permission to completely be myself, what changes would I make? 

8. What parts of my personality or talents am I hiding in my business or afraid for people to 
see? If I stopped hiding aspects of myself, what is the first change I might make? 
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9. Knowing what I know now, what questions can I ask a coach or consultant before I hire 
them to make sure they really understand me and can provide me with what I need, 
saving me wasted time and money? 

10. Does the language I’m using in my marketing materials align with the Marketing Foundation 
for my box? 
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11.  Based on my box, what is the main factor that would be driving people to move forward 
in my marketing and eventually purchase something, if my marketing was set up to honor 
my strengths? How can I add more of that into my marketing plan? 

12.  How can I tweak my current offers to align more with the traits of my archetype and the 
Marketing Foundation of my archetype? 
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13.  What marketing skills should I focus on mastering that will help me use my strengths 
rather than developing skills I’m not aligned with naturally? 

14. What is the greatest misalignment I see in my business, now that I am clear on my 
archetype(s)? What could I do first to begin to correct that? 
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15. What can I do to develop a marketing plan that uses my Personal Persuasion Power? 

16. If I were going to make one change in my business that would have the greatest impact 
on my happiness, what would it be? 
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17. What sound fun to me, when it comes to marketing my business, even if I can’t see 
exactly how it would generate money yet? 

18. What do I secretly want to do with my business or my life, that I’m not even entertaining 
as an option for me? 
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Next Steps 
 

If you think you need more help understanding the grid, exploring questions about how 
this applies to you and your business, or developing your marketing strategy, you’re 
welcome to apply for a free 

Business Breakthrough Session. 

Visit this link to submit an application

We’ll be in touch to schedule our appointment. 

You’ll leave the session with: 

•Your primary Archetype Alignment box (and 

secondary boxes, if applicable) identified.

•Custom feedback on why your biggest challenges are 

happening and how to start to fix them.

•Marketing strategies and ideas based on what the session 

reveals.

•Clear next steps to help close the gaps between where you 
are and where you want to be

Get started  by applying  today! 
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