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How to Choose a Shopping Cart Solution  

for Your Business 
 

If you want to offer anything for sale directly on your website – product, service, or event – 

you need what is called a shopping cart to process the purchases for you. 

The online shopping cart is composed of 4 separate functions: 

Shopping cart: The shopping cart offers the product for sale to the customer and displays the 

products chosen and total to the customer.  It also handles inventory and order processing 

after the sale. 

Payment processor: Accepting credit cards online requires an account with the major credit 

card providers (Visa, MasterCard, American Express, etc) to process the transaction for you.  

The most common payment processors include PayPal and traditional merchant accounts 

offered by banks and credit unions, but there are now some online-only payment processors 

as well. 

Payment gateway: Payment gateway service providers handle the transportation of the data 

from your shopping cart to the payment processor securely.  Payment processors may have 

their own payment gateway (PayPal, for example), but most simply interface with third-party 

providers.  Some merchant accounts allow you to choose your own payment gateway; many 

require you to use one of their choosing.  The most common is Authorize.net.  I often describe 

payment gateways as the armored cars of the online world. 

Email: If you sell programs or events on your site, you’ll want to put the buyers on an email list 

so you can communicate with them about their program/event after the sale.  Some shopping 

cart solutions include this ability, some offer integration with established email service 

providers, and some don’t offer this feature at all. 

If these descriptions leave you a bit confused, please know that you are not alone.  Many of 

my clients are confused by how these pieces work together.   It can help to think of them in 

this way: 

 The shopping cart on your website works just like the shopping cart you grab when you 

go to the grocery store: it holds your purchases for you as you walk around the store so 

that they are all in one place when you get to the checkout lane. 
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 Up until the clerk tells you the total, you are still in the shopping cart function.  

However, when you swipe your payment card, that information is then transferred via a 

phone line to the payment processor.  The phone line serves the function of the 

payment gateway online and transfers your data to the payment processor for 

processing. 

 The payment processor then approves your payment and sends notification back 

through the payment gateway. 

 The shopping cart (or register) then responds to that notification and prints out a 

receipt of the sale. 

Adding this functionality to your website can be simple or complex, and expensive or 

affordable depending on your business needs and what you can afford. 

Shopping Cart Options 

The easiest and least expensive shopping cart solution is a PayPal.com account.  Accounts are 

free to set up and available to anyone, anywhere.  Create a product in your account, add a 

button to your website, and you can begin selling your creations online in minutes. 

But what if you want to offer more complicated shopping experience?  For example: 

 Deliver a confirmation email after purchase that contains a link to download your digital 

product 

 Offer coupons or discounts to a select group of customers 

 Recruit other businesses and individuals to promote your products in exchange for a 

commission (Affiliates) 

 Allow customers to purchase multiple items in one transaction 

 Track inventory so sales are not made for product that is out of stock (or limit the 

number of registrations for an event) 

 Automatically sign up your customers to your mailing list  

You can do all of these things, and more, with a shopping cart for your website. 

There are literally hundreds of shopping cart solutions out there.  The trick is to find the one 

that offers the features you need at a price you can afford. 
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How to Choose the Right Solution for You 

There are literally hundreds of shopping cart solutions out there and evaluating all of them can 

be overwhelming.  To make the process easier, start with this four step process: 

1. Make a list of the features that your business needs RIGHT NOW. 

2. Make a list of the features that you will need in ONE YEAR. 

3. Figure out your budget based on what you can afford RIGHT NOW. 

4. Find a solution that gets you as close to your ONE YEAR features as possible while still 

being within your budget. 

Setting your budget first is important.  Just like when you shop for a home, you want to make 

sure that you are only looking at solutions that you can actually afford.   Million dollar homes 

are nice, but if you look at them before you shop for your $200,000 house, everything you look 

at will seem less than acceptable.   

While moving from one shopping cart solution to another does take some work – more work if 

you do it later in your business – most of that time investment is in the set up of your new 

system, not in moving your content over.  Your actual data is usually pretty easy to migrate.  

But the carts that are more complicated – Infustionsoft and Office Autopilot, in particular – 

take some time to set up even if you choose them from the beginning, so the difference 

between doing it now and doing it later is really very negligible. 

Don’t let yourself get sucked into signing up for a program that you can’t reasonably afford 

today because you worry about how much work it might take later to switch later. 

Here are a couple of questions to ask as you evaluate the features of potential shopping carts: 

 What is the set up fee?  Are there recurring fees?  Are the fees something you can 

afford right now? 

 Does the basic system include all of the functionality that you need or will you have to 

upgrade your account or buy additional add-ons? 

 How easy is it to get your data out?  To migrate to another system?  Download to your 

accounting system?  Or run reports? 

 If you sell physical goods, how does it process shipping and sales tax? 

 If you see downloadable material, does it provide encrypted download links that expire? 
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 How good is the system’s email deliverability?  Is there anything that you can do – as a 

user – to improve the deliverability of the email you send? 

 How well does it integrate with other programs?  In particular, does it integrate with 

membership plugins (Wishlist: Member or eMember) or an affiliate tracking program 

You’ll find charts on the next two pages.  While it would have been impossible to include every 

chart available, I included samples of the most common types of carts: all-in-one solutions, 

plugin-based solutions, and carts designed specifically for physical product.   The first chart 

lists the Pros and Cons of each cart; the second lists the individual features of the same carts.  
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Cart Pros Cons 
1ShoppingCart  All-in-one solution: Shopping cart 

and Email Service Provider 

 Handles both digital and physical 
product well 

 Monthly fee PLUS a 
transaction fee 

 Complicated to set up and 
use. 

 Lots of great features you 
probably will never use. 
 

WP eStore  Inexpensive so nearly everyone 
can afford it 

 One-time fee includes lifetime 
updates and great tech support 

 Automatically subscribe buyers to 
MailChimp, AWeber or 
GetResponse list 
 

 WordPress is required (self-
hosted) 

 Best suited for digital 
products and events.  Can do 
physical product, but 
functionality is limited. 

Ecwid.com  Beautiful catalog of products 

 Easy to set up, including 
complicated shipping and tax 
options. 

 Use one catalog and sell on many 
websites 

 No payment plan feature 

 No built in autoresponder 
system or easy to set up 
integration with other Email 
Service Providers 

Office Autopilot 
and Infusionsoft 

 All-in-one solution: Shopping cart 
and Email Service Provider 

 Behavior-based marketing 

 Track all activity of your 
subscribers – emails open and 
sent, clicks, visits to your website. 

 Price makes it too expensive 
for those getting started 

 Set up is fairly complicated, 
although there are good 
training videos and their 
support is great. 
 

Premium Webcart  Hosting of your website is 
included in your subscription.   

 Includes everything in one place: 
Website, Shopping cart, Affiliate 
program, Email System.  Even has 
built in membership functionality. 

 Limited integration available 
for other software solutions 

 Hosting your site on their 
system is best for complete 
integration: affiliate program, 
membership site. 

 
 

WooCommerce  Try it out for free: Basic plugin is 
available in the WordPress Codex 

 Beautiful integration with 
WordPress themes by 
WooThemes 

 WordPress is required (self-
hosted) 

 Basic plugin has very limited 
functionality.  The features 
that you will want – including 
email sent after purchase – 
will cost you extra. 

http://tinyurl.com/sage1SC
http://www.tipsandtricks-hq.com/wordpress-estore-plugin-complete-solution-to-sell-digital-products-from-your-wordpress-blog-securely-1059?ap_id=lesatownsend
http://zfer.us/mKTEz
http://officeautopilot.com/?ref=472065
http://www.infusionsoft.com/
http://www.premiumwebcart.com/
http://www.woothemes.com/woocommerce/
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Shopping Cart Features 
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WordPress integration available X6 X6 N/A N/A N/A X1 X1 X1 X6 

Website hosting 
     X X X  

Auto newsletter sign up X X  X X X X X X2 

Coupons X X X X X X X X X2 

Encrypted download links X X X X X X X 
  

Easy membership site integration X X 
 

X1 X1 X1 X1 X1 X1 

Multiple shipping options 
  X X X X X X X2 

Recurring billing X X 
 

X X X X X X 

Transaction fee 
   

1.25% 0.75-1.0% 
    

Track sales across multiple domains3 

  
X X X X X X 

 
Affiliate management 

 
X X2 

 
X X X X2 X2 

PayPal integration X X X X X X X X X 

Merchant Account Integration X X X X X X X X 
 

Price 
$49.95 

(one-time) 
$79.95 

(one time) 
$15/mo $34/mo $99/mo $299/mo $297/mo $147.99/mo

5
 Free

4
 

Note 1 - Integration exists but may be new or not easy to use. 
Note 2 - Extra paid add-on required for this functionality. 
Note 3 - In order to track across domains, the shopping cart url cannot be cloaked as your domain; Your payment pages will say www.mcssl.com (1shoppingcart) or  
                www.ontraport.com (Office Autopilot), not www.yoursite.com 
Note 4 - Although the initial shopping cart plugin is free, most of the functionality that you will want comes from paid add-ons. 
Note 5 - There are lesser-priced plans available but this is the only one that offers comparable features to the other platforms. 
Note 6 - WordPress is Required for the plugin to work.  Must be a self-hosted installation of WordPress, not a blog at Wordpress.com 

http://www.tipsandtricks-hq.com/wordpress-estore-plugin-complete-solution-to-sell-digital-products-from-your-wordpress-blog-securely-1059?ap_id=lesatownsend
http://www.tipsandtricks-hq.com/wordpress-estore-plugin-complete-solution-to-sell-digital-products-from-your-wordpress-blog-securely-1059?ap_id=lesatownsend
http://www.tipsandtricks-hq.com/wordpress-affiliate-platform-plugin-simple-affiliate-program-for-wordpress-blogsite-1474?ap_id=lesatownsend
http://www.tipsandtricks-hq.com/wordpress-affiliate-platform-plugin-simple-affiliate-program-for-wordpress-blogsite-1474?ap_id=lesatownsend
http://www.tipsandtricks-hq.com/wordpress-affiliate-platform-plugin-simple-affiliate-program-for-wordpress-blogsite-1474?ap_id=lesatownsend
http://zfer.us/mKTEz
http://zfer.us/mKTEz
http://tinyurl.com/sage1SC
http://tinyurl.com/sage1SC
http://tinyurl.com/sage1SC
http://tinyurl.com/sage1SC
http://www.infusionsoft.com/
http://www.infusionsoft.com/
http://officeautopilot.com/?ref=472065
http://officeautopilot.com/?ref=472065
http://www.premiumwebcart.com/
http://www.premiumwebcart.com/
http://www.premiumwebcart.com/
http://www.woothemes.com/woocommerce/
http://www.woothemes.com/woocommerce/
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These are just a few of the available shopping cart options.  If you didn’t find the 

one that would work best for you here, search Google for “online shopping cart” 

or “shopping cart solutions.” 

 

A Note about Email Service Providers 

Some shopping cart solutions include email newsletters, but for most of the less-

expensive options, you’ll be using a separate Email Service Provider in 

conjunction with your shopping cart. 

Not all Email Service Providers (or ESPs) are the same.  Most offer very similar 

features but not all have the same deliverability. 

Deliverabilty 

Sending an email does not guarantee that it makes it to the recipient’s inbox.  

Messages that look like spam -- or are sent from servers known to send spam -- 

are blocked or rerouted by spam filters.  Successful deliverability is dependent on 

the Email Service Provider following best practices and ensuring that everyone on 

their system also follows best practices.  This is one of those cases where one bad 

apple – or in this case a bad spammer -- can ruin things for everyone. 

You’ll want to choose an ESP that has policies in place that keep spammers off of 

their servers… and that punish those who break the rules. 

Each ESP sets its own policy regarding spam and spam-like behavior.  Read the 

Terms of Use for the platform that you choose so you know what behavior you 

need to keep an eye on. 

And read the CAN-SPAM Act.  This Act governs all marketing done via email and 

applies to you regardless of whether or not you’ve even heard of it before.  There 

are monetary fines for breaking the rules so it is best to be educated and 

informed, rather than sorry and broke. 

http://business.ftc.gov/documents/bus61-can-spam-act-compliance-guide-business
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Here are some notes on some of the most popular to help you choose the one 

that is right for you: 

AWeber.  AWeber has many ardent fans so it’s easy to find people who will tell 

you that their service is the best, but it may not be the best choice for you.  A 

couple of things to keep in mind: 

AWeber has beautiful optin boxes, but only if you like what they have created.  

The beauty is created with images so you cannot edit them (to change a color, for 

example). 

AWeber is what I call OCD about the double-optin.  All Email Service Providers 

that have good deliverability control what people do on their platform to some 

extent and AWeber requires the double-optin to ensure that those people who 

are on your list really want to be on your list.  As a result, the only way that you 

can add people to your list without having them double-optin is manually, one at 

a time.  If you want to combine your lists, they have to optin again.  If you auto-

subscribe them to a list with your shopping cart (like eStore), they have to click 

that confirmation email to get on your list.  If you move from another ESP to 

AWeber, they have to double-optin again (While the double-optin is best, and 

recommended by all ESPs, it is not as forcibly enforced by any other ESP). 

AWeber doesn’t offer a free plan, but you can try it out for $1.  You’ll pay at least 

$19/month (for 500 subscribers) for their service and fees increase as your 

subscriber base increases.  

MailChimp:  MailChimp offers a completely free account that is quite sufficient 

for those just getting started (for up to 2k subscribers and/or 12,000 sends a 

month).  When you upgrade to a paid account, you gain access to their 

autoresponder system which not only allows you to send out a sequence of 

emails to your subscribers based on when they subscribe, but also allows you to 

customize email sequences based on behavior (for example, if they open a 

particular email or click a particular link). This behavior based marketing is 

generally only available in more expensive shopping cart solutions (Infusionsoft 

and OfficeAutopilot). 
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MailChimp recommends the double-optin but doesn’t so adamantly enforce it.  

On MailChimp, you can move people from one list to another easily.  You can also 

import a list of contacts without having them optin again.  And with eStore, you 

can subscribe them to your email list without the double-optin. 

This is because MailChimp controls spammer-type behavior differently.  Instead 

of caring how someone got ON your list, MailChimp cares about how you treat 

people after they subscribed.  If you receive a high number of spam complaints 

(based on your self-classified industry) – spam complaints are when your 

subscriber clicks the “this is spam” button – you will have your account suspended 

and MailChimp will talk with you about what you did that may have caused this.  

If you are willing to change your behavior, they give you your account back.  If you 

don’t want to change, they will give you access to your account so you can 

download your contacts and take them to an ESP that is more in alignment with 

how you want to market. 

In addition to the completely free account, MailChimp offers both monthly plans 

and pay-as-you-go plans.  Plans start at $10 a month.  MailChimp.com 

GetResponse 

For people who don’t like AWeber or MailChimp, there’s GetResponse. The optin 

boxes provided by GetResponse look very much like those in AWeber, so much 

so, in fact, that I bet you can’t tell them apart:

  

http://eepurl.com/p3P9v
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  (That’s GetResponse on the left and AWEber on the right). 

 

GetResponse’s are a bit easier to update and allow for more color choices, but 

still, you are limited to what they provide (unless you know a programmer). 

But unlike AWeber, you can import contacts into GetResponse without requiring 

them to optin in again. 

And unlike MailChimp, all of your subscribers end up on one list, which makes 

sending out your regular newsletter simple.   

Instead of subscribing people to a list, optins are subscribed to a “Campaign” that 

can consist of several types of messages. 

Campaigns can contain messages sent: 

 As an autoresponder sequence based on date subscribed: 1 day after, 2 

days, 3 days, etc. 

 Immediately after sign up. 

 Based on behavior: opening an email or clicking a link 

 On a personalize date, such as a birthday. 

One caution: Although the features that GetResponse offers are similar to those 

of MailChimp and AWeber, they do nothing to control how people use their 

platform.  As a result, you can expect that their deliverability rates will not be as 

good. 

Try out GetResponse free for 30 days.  Plans start at $15 a month.  

GetResponse.com 

SendPepper.  SendPepper is the small brother to Office Autopilot, created and 

managed by the same team of people.   While SendPepper will all of the basic 

email marketing, plus some behavior-based marketing, it was designed to be used 

with a very specific marketing strategy – sending people to customized landing 

pages called Personal URLs. 

http://www.getresponse.com/index/lesatownsend
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For example, you would send an email (or a postcard) to your client Jane that 

would direct her to go to www.janesmith.yourdomain.com.  There, she’d find a 

page customized just for her. 

SendPepper itself offers some integration with WordPress but there are few, if 

any, integrations offered by other software manufactures to work with 

SendPepper. 

SendPepper starts at $79.95 per month.  To get the most out of the system, you’ll 

want one of the larger, and more expensive, accounts.  SendPepper.com 

Integration 

As you start growing your business, you may find that you’d like to add additional 

features to your marketing efforts.  When you choose a solution that includes 

great integration, it is easy to add these extra features without having to switch 

the underlying platform that you are using. 

What I mean by “integration” is that the software plays nice with others. 

Some software is designed from the get-go to work well with other software 

applications while some is really designed to be a stand-alone product. 

Both AWeber and MailChimp have great APIs (Application Programming 

Interface) which allows their software to communicate with other software 

programs accurately.  This API is very easy for programmers to use so you’ll find 

AWeber and MailChimp are often the first, and sometimes the only, ESPs that a 

particular software package has built-in integration for. 

WP eStore has built in integration with MailChimp, AWeber, and GetResponse.  

Magic Action Box, a WordPress plugin for creating beautiful optin boxes, has built-

in integration for MailChimp and AWeber and generic integration for nearly all of 

the other ESPs. 

Platforms like Office AutoPilot and Premium Webcart offer integration with 

WordPress, but that integration was added on top of their main software; the 

platform itself was designed to be self-contained.  As a result, you may find that 

http://sendpepper.com/?ref=472065
http://jvz6.com/c/46326/3648
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the integration doesn’t work the way that you would like it to, or it is difficult to 

find adequate support to get the integration running properly. 

Since you can’t know in advance where your business will take you, choosing a 

solution that offers great integration is one of the best ways to ensure that the 

system that you choose today will still work for you tomorrow. 

Your Choice 

Don’t let the seeming complexity of online shopping carts keep you from adding 

one to your website; they can dramatically increase the number of sales you 

make online, thereby improving your bottom line. 

If you need help choosing the right solution for your particular situation, I invite 

you to schedule a free 30 minute consultation.  Just visit my website at 

http://conversation2sales.com/services/ and click the button to book your 

appointment.  My online scheduling tool will display available appointments in 

your time zone. 

http://conversation2sales.com/services/

